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Let's pot thiz oul of thie wary, e, teaffic has slowed aned ves,
cales are down.

Cheap MOortgage manay attracted lats of bareers, laks of invesiors
and s of imventory. NMow builders are scrambling after a smaller
|:-cu.;| of huyers, many af whom cant purchase a new homme until they
sell their old one. But, we've been here before (1980 was much
worssl and we koo what 1o do.

This newsletter is about word-of-mouth marketing. . .the voice of
your customer. People who talk about brands or services they have
experienced. The goal is 1o find the right people and connect them
with each athes. Form new communities.

In Septemsher, Frily Johnson and [illian Yodice of Taylor Johneon
connected maore than 500 puests at a private reception we recently
staged for a Gold Coast high-rise development. If even one-tenth of
these guests told two of their friends abowt the project, and they told
pwerr or three of their friends. _well, you get the idea.

Wiord-oi-mouth marketing is self-palicing, honost and onfiltored,
Cin Page 3 yvou will learn about a telephone survey we conducted
ior o client who had great tratfic but few sales to show for it S0 we
apened a dialogue with 50 of their prospects and acted on the
feedhiack we received.

Il is important to make word-of-mouth marketing casy to take
place. In the world of PR that means simplifying
access for the media. Vanessa Irving did just that
when she produced a video news release (WSED
which can be passed along exponentially,
resulting in television coverage, podoasts and
virtually anything that has electonic
enlertainment potential,

Pulbalic relations ._|.':|||J||I'||_"_-. thies v ol vearg-
cl-mouth marketing. W yvouw ane simply pumping
oul press releases, you are missing many
[Medwarah fiohedn |:||I[:HI:|;I||i[iI_'!1 1e1 bk VO CUSTGCT Loy
Chmmun, CEO branrd. 1T wow want o embrace word-od-mouth

marketing, read an, then give us o call,

180 M Wacker = Chicapo, IL GD60G = 3122450202 = faylorjohnson.onm




. LISTEN TO YOUR CUSTOMER

While ruch of what we do communicates o home buying prospects,
freedback frome them is equally imporant. For many of our clients,
Taylor [ohnson conducts sunveys to leam if the marketing is hiting or
missirng the mark,

Recently, ane of our clients was experiencing hiph salies traffic but a lona
cowneersion rabe, Befone blarming the sales efford of thiowing mone money al
achertising, our advice was 10 tlk directly with those who had expericnoed
thes sabes process and pinpoirt exactly what was, and was nol, resonaling
wiith 1hem.

I towdany's Caller 100 and o il erviremrmeent, we wene pleased Bo haee honest andd
opent conversations with 5000 the 250 e wh had visited the community within the
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PUBLICITY...
IT KEEPS
' GOING,
AND GOING,
AND GOING.

Sarali Lyores
SNl
Esdv i

hatt Lactuesy One of the many bonefits | P! Jour months, W were then able to idlertify e suppores, detracion and neutrals,
ni= o Ehea marmy be ! ;
Swcount £ ey 1 1 Tl:'lﬂ 0 arwd revamg il marketing plan based on their valuable feedback, And the clien has a
of publicity is is abi B, ; i 3
Exeridrar I ol ! richer underszaniding of who his custones we and b 1o connect with them,

repenerate isedf

O Awgust 3, we placed Meumann
Homes In The Wall Street krmal's “Money's
Warlh® section, Coci Rodgers, Midveest
conrespandent of BusinesstVeook Wioakemd,
the nationally syndicated felevision amm of
Fusiressiook Magazing, read the column
anc called us fo rexquiest an inderview vith
Keen Meumaien S her ielevision ssgment on
b binving Incentives. The intervaew was
held at Medimann Homes' “Theam Cerres™
and foowsed on thie builders sales prormolion

NEW MEDIA

As nenspapser readership
checline=, Pusime buibders ane
sevkimg additional ways 1o
reach buyers. Tavlor Johnson's
P Meclia Deparlment
harlps our clients navigate this
e meewy wa el

CInes wuch exarmple s 2
video news release, (WREL whech
accorenndates odays hishly sisoal buver
wln wants instant idonmation acoessikle at
all times, We mecently ||r|u]|r_|:-c| a VIR o
Mlinnls dirst resideniial FREED- (Leadeship in
Ervergy and Ervironmental Designg conified
Bunldlirg, Green huilding and LEELY, a
desrpnation granted by the LS. Green
Fuileing Counil, is o hot news topic, which
jitakes the WRE A kewv foal for g witinning our
client as an experrl source loe reporiers.

The WHE was alwo subenmined by HGTWS
mational Cipen Flogse, o F0-misute program
teal exarmines real estote markets aomss the
country, & program foousing on the
Chicagolond arca is planned for nest year
And finalky, the WVHE will hocome a podeast,
dipnlosdable froem the clipnt's vl site, This
albors e piece o bea “po 10" source for
prowsptive buyers, a5 well o reporics,

Waresan Irving
ACOOENT
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PERSONAL FINAMCE |

fxr six months of free modgage parmenls,
0 August 12, Fodpers” television
segrrverd aired in 136 markets, including
Chicaga, Denver and Detrost, where
paegemann Homes builds. sddditionalby,
each of the top 20 national markets abed
thi [rogmm. e minube of the five-
menuile segment was deoted eatirely to
Eeumann Homes amd included vigneties
in the: Cieam Center, as well as foofage of
Beumann'’s new communiny in Crasego.
Talk about return an swestomen!

f One unassailable strenpth of PR is its credibility.
The following is an unsolicited email from one of our clients.
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Hi Emity,

1 had a couple who came in two wesks
#ga and an their frst vist, Bought o hemi.
That part s very rare, ) The reason they
came in to see pur office was bechuse of an
ariche they s i the Dady Herld on
Saturday, August 15,

The article was sbaut & coupks who lived
in thee suburts amd ywanted 0D Loy anomn
towm conda which woald alcra them o visit
thie gty on weskends arcd have & place o

make & mane conyersent

Whaen they resad this article ihey both sad
to each other “That's us!™ He ld mo ho
clipped it out ard read it ever and aver
again. Firaly, they decided they were going
to come in and See i o they tould decide B
’ was tornething they wanted (o do. They
did and it wasl

[ just wanbed 1o thamk you guys for the
artscle and let yea know thak &% working?!
It's sbways nice (o knaw e people find us
and what mokes them want to find us.

Keep up Uie godsl wairk]






